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Marathon/Speedway to Acquire Hess Retail  
Accelerates MPC's strategy to grow higher-valued, stable 
cash flow retail business  
• Positions Speedway as one of the largest company-

owned and -operated convenience store chains in the 
U.S.  

• Creates substantial commercial and operational 
synergies and marketing enhancements  

• Leverages integrated refining and transportation 
logistics operations  

• Provides outlet for incremental 200,000 barrels per day 
of refined products 

 Marathon Petroleum Corporation (NYSE: MPC) today 
announced its subsidiary, Speedway LLC, has signed a 
definitive agreement with Hess Corporation to acquire Hess 
Retail Holdings LLC. This transaction incorporates all of 
Hess' retail locations, transport operations and shipper 
history on various pipelines, including approximately 40,000 
barrels per day (bpd) on Colonial Pipeline. The total 
consideration is $2.874 billion comprised of a cash purchase 
price of $2.37 billion, an estimated $230 million of working  
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capital and $274 million of capital leases. The acquisition is 
expected to be funded with a combination of debt and 
available cash and is anticipated to close late in the third 
quarter of 2014, subject to customary closing conditions and 
regulatory approvals.  
 "This acquisition will be transformative for MPC and 
Speedway as it will significantly expand our retail presence 
from nine to 23 states through these premier Hess locations 
throughout the East Coast and Southeast," said MPC 
President and Chief Executive Officer Gary R. Heminger. 
"Our strategy is focused on growing higher-valued, stable 
cash flow businesses, and this transaction fully supports that 
objective. With this significant geographic expansion, we 
will be able to further leverage our integrated refining and 
transportation logistics operations, providing an outlet for an 
incremental 200,000 bpd of assured sales from our refining 
system." 
 Looking forward, Heminger said, "This acquisition 
represents an important step in our long-term strategy by 
accelerating Speedway's planned growth into contiguous 
markets and supporting the goal of generating $1 billion of 
earnings before interest, taxes, depreciation and 
amortization. It also underscores our commitment to 
balancing value-enhancing investments with continuing 
capital returns to shareholders." 
 Hess is the largest operator of convenience stores along 
the East Coast and the fifth largest in the U.S. by number of 
company-operated sites with 1,256 stores located in 16 
states. Speedway is the nation's fourth-largest convenience 
store chain by number of company-owned and -operated 
sites with approximately 1,480 stores located in nine states. 
The addition of Hess' stores to the Speedway network of 
sites will broaden Speedway's geographic footprint and 
position Speedway as the premier convenience store 
operator in the eastern U.S. The combined business will 
have 2013 pro forma revenues of more than $27 billion, 6.2 
billion gallons of annual fuel sales, and $4.8 billion of 
annual merchandise sales at more than 2,700 retail locations. 
 Tony Kenney, president of Speedway, commented, 
"This will be a significant acquisition for Speedway, as we 
will become the largest company-owned and -operated 
convenience store chain in the nation based upon revenue 
and the second largest by store count. We are eager to bring 
the value of the Speedway brand as well as our industry-
recognized loyalty program, Speedy Rewards, to millions of 
new customers. We will apply our merchandise sales focus 
to deliver both sales and margin growth and leverage Hess' 
leadership in fuel sales in these markets. We also see the 
potential for tremendous opportunities and significant 
synergies through combined best practices and economies of 
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scale throughout our entire retail network, which we believe 
will further drive earnings growth over the next several 
years."  
About Marathon Petroleum Corporation 
 MPC is the nation's fourth-largest refiner, with a crude 
oil refining capacity of approximately 1.7 million barrels per 
calendar day in its seven-refinery system. Marathon brand 
gasoline is sold through approximately 5,200 independently 
owned retail outlets across 18 states. In addition, Speedway 
LLC, an MPC subsidiary, owns and operates the nation's 
fourth-largest convenience store chain, with approximately 
1,480 convenience stores in nine states. MPC also owns, 
leases or has ownership interests in approximately 8,300 
miles of pipeline. Through subsidiaries, MPC owns the 
general partner of MPLX LP, a midstream master limited 
partnership. MPC's fully integrated system provides 
operational flexibility to move crude oil, feedstocks and 
petroleum-related products efficiently through the company's 
distribution network in the Midwest, Southeast and Gulf 
Coast regions. For additional information about the 
company, please visit our website at 
http://www.marathonpetroleum.com. 
About Speedway  
 Speedway LLC (Speedway), headquartered in Enon, 
Ohio, is the nation's fourth largest company-owned and -
operated convenience store chain with approximately 1,480 
stores located in nine states. Speedway is a wholly owned 
subsidiary of Marathon Petroleum Corporation (NYSE: 
MPC). For further information about Speedway, visit the 
company's website at www.speedway.com. 
Investor Relations Contacts: 
Beth Hunter (419) 421-2559 
Geri Ewing (419) 421-2071 
Media Contacts: 
Angelia Graves (419) 421-2703 
 This press release contains forward-looking statements 
within the meaning of federal securities laws regarding 
MPC. These forward-looking statements relate to, among 
other things, expectations, estimates and projections 
concerning the business and operations of MPC. You can 
identify forward-looking statements by words such as 
"anticipate," "believe," "estimate," "expect," "forecast," 
"project," "could," "may," "should," "would," "will" or other 
similar expressions that convey the uncertainty of future 
events or outcomes. Such forward-looking statements are 
not guarantees of future performance and are subject to 
risks, uncertainties and other factors, some of which are 
beyond the company's control and are difficult to predict. 
Factors that could cause MPC's actual results to differ 
materially from those in the forward-looking statements 
include: the time and costs required to consummate the 
proposed acquisition of Hess Retail Holdings LLC; the 
satisfaction or waiver of conditions in the purchase 
agreement governing the proposed acquisition; the ability to 
obtain regulatory or other third-party approvals and consents 
and otherwise consummate the proposed acquisition; our 
ability to achieve the strategic and other objectives relating 
to the proposed acquisition, including any expected 

synergies; our ability to successfully integrate Hess retail 
operations and achieve the expected results of the 
acquisition; volatility in and/or degradation of market and 
industry conditions; the availability and pricing of crude oil 
and other feedstocks; slower growth in domestic and 
Canadian crude supply; completion of pipeline projects 
within the U.S.; consumer demand for refined products; 
transportation logistics; the reliability of processing units 
and other equipment; the ability to successfully implement 
growth opportunities; impacts from repurchases of shares of 
MPC common stock under share repurchase authorizations, 
including the timing and amounts of any common stock 
repurchases; state and federal environmental, economic, 
health and safety, energy and other policies and regulations, 
including the cost of compliance with the Renewable Fuel 
Standard; other risk factors inherent to MPC's industry; and 
the factors set forth under the heading "Risk Factors" in 
MPC's Annual Report on Form 10-K for the year ended 
December 31, 2013, filed with the Securities and Exchange 
Commission. In addition, the forward-looking statements 
included herein could be affected by general domestic and 
international economic and political conditions. 
Unpredictable or unknown factors not discussed here or in 
MPC's Form 10-K could also have material adverse effects 
on results. 
 
 
Retailers Want Supreme Court To Hear Swipe Fees Case 
 A coalition of retailers, is asking the Supreme Court to 
hear an appeal on Federal Reserve rules that allow banks to 
charge unreasonably high "swipe fees" each time a shopper 
swipes a debit card. 
 "Given how extensive these fees are and how they affect 
virtually every transaction that takes place in the United 
States ... it's a serious case that the Supreme Court ought to 
hear," Doug Kantor, an attorney with Steptoe & Johnson in 
Washington, D.C., who represents the retailers, said 
Monday. 
 Fed spokesmen did not immediately respond to requests 
for comment. Businesses pay the fees, also known as 
interchange fees, to banks when customers use debit cards to 
purchase goods or services. The fees are set by Visa and 
MasterCard and reimburse banks for costs involved in 
providing the cards. 
 The 2010 Dodd-Frank law called for the Fed to cap the 
fees, which were about 44 cents per transaction at the time. 
Retailers had argued the fees were too high and led to higher 
prices for consumers. 
 The Fed in 2011 limited swipe fees to 21 cents per 
transaction, but retailers said the law intended the cap to be 
even lower. A coalition of retailers, including NACS and the 
National Retail Federation, sued the Fed in 2011. 
 A U.S. district court in July 2013 sided with the 
retailers. The Fed appealed, and in March a three-judge 
appeals panel reversed the lower court's decision and upheld 
the Fed's rules. The retailers had the option of appealing to 
the full appellate court or directly to the Supreme Court. The 
court now will decide whether or not to hear the case. 
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 "We're eager to demonstrate to the Supreme Court that 
the Fed got the law wrong,” said Lyle Beckwith, senior vice 
president of government relations for NACS. “Consumers 
could and should be saving billions more from debit 
reform." 
 NACS has lead the effort in challenging unreasonable 
swipe fees. You can learn more about the issue here. 
 
 
MEMORANDUM IN OPPOSITION  
BILL NUMBER: A5415 
SPONSOR: Assemblymen Dinowitz (MS) 
 For the above reasons the New York State Association 
of Service Station and Repair Shops, Inc., its affiliates and 
members oppose this bill and urge it be defeated. 
 It must be April Fool’s Day.  
 The subject bill amends the New York State General 
Business Law to oil change requirements for automobiles.  
The described purpose of this bill is to increase public 
awareness about the required frequency of having a vehicle's 
motor oil changed.   
 It adds a new section to the law that would define 
"lubricating oil", "service establishment", and "on-premises 
oil changing operation", as similarly defined in the 
Environmental Conservation Law. It would also require 
establishments that perform oil changes to indicate the 
vehicle's mileage at the time of such oil change rather than a 
future mileage amount as well as require such 
establishments to inform consumers that 3,000-mile intervals 
for oil changes may be superfluous. THESE ARE THE 
SPONSORS WORDS NOT OURS. 
 The JUSTIFICATION per the sponsor:  “Many people 
assume that their vehicle's motor oil needs to be changed 
once every 3,000 miles. While this may have been true at 
one point, newer vehicles and technologies, particularly 
synthetic oils, allow for longer intervals between oil 
changes. A 2010 article on Edmunds.com indicates that an 
average car can travel 7,800 miles between oil changes - 
over twice as long as the often-proscribed distance and, 
further, that some automobile manufacturers suggest oil 
changes every 20,000 miles. Drivers should always check 
their manufacturer's service recommendation guidelines to 
see what interval works for their vehicles.” 
 The Sponsor continues, a 2005 study done by the U.S. 
Department of Energy on used oil re-refining including the 
following, "Many major automobile manufacturers believe 
this extended oil drain interval/high quality trend is good for 
the consumer and are featuring this change in newer models 
with appropriate warranty safeguards." 
 He also says, “this bill would help consumers save 
money, time, and oil by promoting the concept of extended 
oil change intervals.” 
 WOW what could have triggered this reaction?  With all 
the hardship, unemployment, the wake of Sandy, people 
homeless what has motivated the legislator to dive into such 
a critical issue.  Perhaps he believes motorists are stupid. 
 What next, how often you need your teeth cleaned or 
cloths cleaned. We could go on but what’s the sense.  

 For the above reasons the New York State Association 
of Service Stations and Repair Shops, Inc., its affiliates and 
member oppose this bill and urge it be defeated. 
 
 
MEMORANDUM IN OPPOSITION 
Bill Number A910 
Member of the Assembly Weprin 
 The subject bill amends the New York State Vehicle 
and Traffic Law, concerning the payment of restitution by 
registered and unregistered repair shops. Its intent is to 
ensure the payment of restitution by motor vehicle repair 
shops to consumers. 
 The bill requires motor vehicle repair shops found to 
have committed certain violations to pay restitution to 
consumers when ordered to do so by the Department of 
Motor Vehicles upon a finding of financial loss to 
consumers. The bill also calls for an increase in any civil 
penalty imposed for violations, if a repair shop fails to pay 
DMV-ordered restitution, and allows the waiver of a civil 
penalty and/or suspension upon payment of restitution. 
 According to the bill’s sponsor consumers who have 
been harmed by negligence or fraud perpetrated by a motor 
vehicle repair shop should be compensated. Under the 
Repair Shop Registration Act, administrative law judges are 
authorized to order violators to pay civil penalties, pay the 
affected consumer restitution, and/or suspend or revoke the 
shop's license to operate. 
 The Act allows judges to offer a more "attractive" 
option to violators often involving lowered civil penalties 
and reduced license suspension periods - if the violator 
agrees to pay the consumer the restitution ordered. 
 Unfortunately the Department of Motor Vehicles 
administrative law system is suspect.  The judges are paid by 
the department. This in affect makes DMV judge, jury and 
executioner. Registered repair shops already face an unfair 
playing field this bill make the process a minefield.   
 Also, there should be no unregistered repair shops in 
New York.  DMV has the authority and the resources to 
close down this business.  Even if an unregistered repair 
shop is issued a violation in most case DMV cannot bring 
them to a hearing because the principals disappear.  There is 
no information for DMV to follow up on the violator.  
 The automobile repair shop industry in New York is 
already inundated with regulation and aggressive 
enforcement by state and local government. It does not need 
additional burdens it needs relief. 
 For the above reasons the New York State Association 
of Service Stations and Repair Shops, Inc., its affiliates and 
member oppose this bill and urge it be defeated. 
 
 
Trends: Wage-Hour Suits Continue Rise Of Recent 
Years  
 The number of wage and hour lawsuits filed under the 
Fair Labor Standards Act continues to climb, reaching a 
record 8,126 for the 12-month period ending March 31, 
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according to the law firm Seyfarth Shaw LLP, which tracks 
caseload stats compiled by the Federal Judicial Center.  
 The annual total has climbed steadily since 2008, when 
it was 5,302.  
 This is particularly important to employers in the 
convenience store/gas station space if workers who don’t 
receive overtime pay for working more than 40 hours a week 
start to question whether their employers are violating FLSA 
rules.  
 “The wage and hour litigation epidemic continues, and 
we expect this trend to expand further in the coming year,” 
stated Richard Alfred, chair of Seyfarth’s Wage & Hour 
Litigation practice.  
 He said the following factors contribute to this increase:  
talk of raising the minimum wage resulting in an increased 
focus on wage-and-hour laws and more focus on the 
availability of overtime pay;  
• President Obama’s recent instructions to the Labor 

Department to revise regulations on categories of 
workers that are exempted from overtime pay 
protections under the FLSA; and  

• the tightening of federal standards for the certification 
of class actions, which has driven plaintiffs’ attorneys to 
file many single and multi-plaintiff lawsuits if and when 
class certification is denied or a class is decertified.  

 
 
Senate Committee Approves Vehicle Data Privacy Bill  
 Last week, the Senate Commerce, Science, and 
Trans¬portation Committee approved by voice vote the 
bipartisan Driver Privacy Act (S. 1925) in an effort to 
address new privacy concerns over motor vehicle “event 
data recorders” (EDRs), a safety feature soon to be required 
on all light-duty vehicles. The legislation would prevent the 
vehicle information collected by EDRs, which may include 
direction, speed and seat belt usage, from being retrieved by 
government or other private entities without consent from 
the vehicle owner. All EDR information, thus, would be 
considered property of the vehicle owner.  
 The Department of Transportation’s National Highway 
Traffic Safety Administration (NHTSA) has issued a number 
of proposed rules that would require EDRs be installed in all 
light-duty vehicles in the near future. According to a 
statement from the bill’s chief sponsor, Sen. John Hoeven, 
R-N.D., this legislation came about in response to NHTSA’s 
actions and sufficiently an¬swers the question of who owns 
the data.  
 Under S.1925 , third-party access to personal vehicle 
EDR data would be prohibited unless:  
Authorized by a court of law;  
• The vehicle owner or lessee consents to the data 

retrieval;  
• The information is retrieved pursuant to an NHTSA 

recall and all personally identifiable information is not 
disclosed  

• The information is retrieved in determining the need for 
emergency medical response following a motor vehicle 

crash (used in vehicles equipped with Advanced 
Automatic Crash Notification systems); or,  

• The information is retrieved for traffic safety research 
(but cannot contain any personally identifiable 
information, like a VIN number). 

 In addition to Sen. Hoeven and the other main sponsor, 
Sen. AmyKlobuchar, D-Minn., there are 20 other senators 
who have cosponsored this legislation. The House is yet to 
introduce any similar legislation.  
 An April 9 press release from Sen. Hoeven’s office on 
the bill can be found here: http://www.hoeven. 
senate.gov/public/index.cfm/news-releases?ID=ad1d834d-
7a55-4cad-a1fd-3a5e1d725ac0.  
 
 
EPA Receives Court Order to Issue Overdue Ozone 
Standards  
 On April 29, Judge Yvonne Gonzalez Rogers of the 
U.S. District Court for the Northern District of California 
ordered the Environment Protection Agency (EPA) to revise 
and propose national ambient air quality standards for ozone 
by Dec. 1, 2014, and issue a final rule by Oct. 1, 2015. 
 Under the Clean Air Act, EPA is required to review and 
potentially revise the national ozone standards every five 
years. The enactment of a more stringent ozone standard 
would require states to implement additional measures to 
reduce emissions from sources.  
 
 
DOT Sends Congress its Transportation Bill Proposal  
 On April 29, Secretary of Transportation Anthony Foxx 
sent Congress a proposed bill for the next national 
transportation program that reflects the administration’s 
wishes and priorities. The proposal, “GROW America,” 
would cover the next four years of road, rail, freight, vehicle 
safety and other surface transportation spending needs at a 
total of $302 billion. The spending reflects an increase for 
the Highway Trust Fund (HTF) of $87 billion.  
 
 
EPA Releases Tier 3 Emissions and Fuel Standards Rule  
On April 28, the Environmental Protection Agency (EPA) 
released their Tier 3 vehicle emissions control and fuel 
sulfur level standards in its final form. The Tier 3 standards 
will cut light-duty and medium-duty vehicles emissions to 
roughly 80 percent of the current fleet average level and the 
fuel sulfur level will go down to 10 parts per million (ppm) 
as opposed to the present day 30 ppm. The Tier 3 standards 
are set to take effect from 2017-2015, over the same time 
period as regulations reduc¬ing emissions of greenhouse 
gases. 
 
Hawaii Raises Minimum Wage To $10.10 Per Hour 
 Hawaii is saying "aloha" to a $10.10 minimum hourly 
wage. 
 Gov. Neil Abercrombie on Tuesday signed a proposal 
into law that will gradually increase the state's current $7.25 
minimum wage to $10.10 by Jan. 1, 2018. Hawaii will first 
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increase its minimum wage to $7.75 by Jan. 1, followed by 
75-cent increases for three years. 
 Hawaii is the third state to raise its minimum wage to 
$10.10, following Connecticut and Maryland. The $10.10 
figure was requested by President Obama during his State of 
the Union Address in January. 
 Also to be increased is Hawaii's tip credit, which applies 
to workers who often receive tips, such as bartenders, 
waiters, waitresses, valets and other service employees who 
earn more than $30 in tips per month. Currently, these 
employees must make at least $7 per hour in tips and wages. 
Under the new law, this figure will be raised by 50 cents in 
2015 and another 75 cents in 2016. 
 
 
Massachusetts Poised To Have Highest Minimum Wage 
The Massachusetts state Senate overwhelmingly passed a 
bill 35–4 to increase the hourly minimum wage rate from $8 
to $11 by 2017, a move that puts the state “on the brink of 
approving the highest minimum wage of any state in the 
nation,” reports the Boston Globe. 
 The news source notes that the state House of 
Representatives is expected to approve the legislation this 
week, and Governor Deval Patrick has indicated that he 
supports a minimum wage increase. The bill would boost the 
minimum wage rate to $9 per hour on Jan. 1, 2015, and 
continue raising the rate $1 per year until it reaches $11 per 
hour on Jan. 1, 2017. 
 “I think it’s a question of fairness,” Senate President 
Therese Murray said in an interview with the news source 
after the vote. “When people work 30, 40 hours a week and 
they’re making $8 an hour, that’s not making it in 
Massachusetts.” 
 State Representative Tom Conroy commented that 
House passage is likely, noting that a majority of his 
colleagues will support the bill. 
 Jon Hurst, president of the Retail Association of 
Massachusetts, told the news source that a 38% minimum 
wage increase over three years “is a bit shocking” and 
cautions that it is harmful to small businesses: “We may 
look back on this day when we have a lot of dark stores on 
the 351 Main Streets in Massachusetts and say, ‘Why didn’t 
we take the concerns of small business more seriously?’” 
 The news source also points out that although 
economists are “divided on whether raising the minimum 
wage leads to job loss,” most agree that boosting the wage 
rate is not a good strategy for reducing poverty levels. 
 “It doesn’t give to the poorest, and it doesn’t take from 
the richest,” David Neumark, an economist at the University 
of California-Irvine, told the news source, adding that small 
businesses end up bearing the brunt of minimum wage 
increases. 
 In related news, the International Franchise Association 
(IFA) and five franchisees filed a lawsuit in U.S. District 
Court in Seattle seeking to block Seattle’s recently enacted 
law to increase the city’s minimum wage to $15 per-hour. 
The complaint alleges that the new law illegally 
discriminates against franchisees and improperly treats them 

not as the small, locally owned businesses they are, but as 
large, national companies.   
 Seattle’s new law requires large businesses, defined as 
those with more than 500 employees, to raise the minimum 
wage they pay their employees to $15-an-hour over three 
years beginning on April 1, 2015. Smaller businesses have 
an extra four years, or a total of seven years, to phase in the 
wage increase.   
 IFA’s lawsuit asserts that the Seattle statute unfairly 
requires Seattle’s 600 franchisees, who own 1,700 franchise 
locations and employ 19,000 workers, to meet the three-year 
deadline for large businesses simply because they operate as 
part of a franchise network. The lawsuit argues that the 
Seattle ordinance defies years of legal precedent clearly 
defining a franchisee as an independent local business owner 
who operates separately from the corporation that provides 
brand and marketing materials. 
 “We are not seeking special treatment for franchisees, 
we are just seeking equal treatment. The city’s minimum 
wage statute arbitrarily and illegally discriminates against 
franchisees and significantly increases their labor costs in 
ways that will harm their businesses, employees, consumers 
and Seattle’s economy,” said Steve Caldeira, IFA president 
and CEO, in a press release. 
 
 
MEMORANDUM IN OPPOSITION 
BILL NUMBER: A8767 – S7743 
SPONSOR: Assemblymen Kavanagh – Senator Savino 
Fair Local Wage Act 
 The subject bill amends the New York State Municipal 
Home Rule Law and the Labor Law to enact the Fair Local 
Wage Act allowing localities to raise minimum wages by 
twenty-five percent.  It enables localities to enact a 
minimum wage that is up to twenty-five percent higher than 
the state minimum wage. 
 According to the sponsor this bill will give local 
governments a tool to improve living standards for low-
wage workers, strengthen local economies, improve tax 
revenues, and relieve local costs for social services-all while 
recognizing the wide variation in the cost of living 
in different parts of the State. 
 The Act would also provide for the State to continue to 
play a central role is setting wages across New York, by 
capping local minimum wages at 25 percent above the State 
level and by ensuring that locally enacted minimum wages 
are enforceable by the State in the same manner as the 
State minimum wage. 
 The New York State Association, its affiliates and 
member disagree.  The minimum wage should be left to at 
least the State.  Allowing localities to set the minimum wage 
will create havoc were the minimum wage is difference in a 
county or city in close proximity.  Leave it the state or better 
yet to the federal government, better still allow the employer 
to set the minimum wage. 
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General Counsel Corner 
Is the Temperature Compensation  
Controversy Full of Hot Air? 
By Peter H. Gunst , Esquire 
 This month we are running an “oldie but goodie” from 
2008, that is still very relevant today (and giving Peter a 
break…) 
 It is no secret that heat causes gasoline to expand and 
cold causes it to contract. In the past two years, this 
elementary scientific fact has ensnared the courts, legislators 
and The National Conference of Weights and Measures n a 
major controversy – the “hot fuel” dispute. 
 In the United States, a gallon of gasoline contains 231 
cubic inches based upon a standard temperature measure of 
60 degrees Fahrenheit. As the temperature increases, 
however, that same 231 cubic inches of gasoline no longer 
amounts to a full gallon, although it is sold as such at the 
pump. That’s the problem. 
 According to a 2002-2004 study conducted by the 
National Institute of Standards and Technology, the average 
dispensed temperature of a gallon of gasoline throughout the 
United States was 64.7 degrees Fahrenheit, almost 5 degrees 
above 60 degrees standard.  
 According to a series of articles printed by the Kansas 
City Star in 2006, this temperature disparity translated into a 
$2.3 billion loss to consumers, assuming an average sale 
price of $3.00 per gallon. This caused consumer activists, 
lawyers and legislators to leap into action. Presently, there 
are dozens of lawsuits that have been transferred by the 
Juridical Panel on Multi- District Litigation to the United 
States District Court for the District of Kansas. 
 Those lawsuits claim that the sale of “hot fuel” 
constitutes a misleading and fraudulent practice in violation 
of the consumer and protection laws enacted by various 
states. Class action treatment has been sought against 
numerous defendants, which include the major oil 
companies, independent suppliers and large retailers like 
Costco, 7-11, Wal-Mart and WaWa. 
 Legislators have also weighed in. Senator McCaskill of 
Missouri introduced a Senate bill that would require all new 
and upgraded fuel pumps to be equipped with automatic 
temperature compensation equipment. 
 Industry participants generally oppose any attempt to 
require the installation of automatic temperature 
compensation equipment. They argue that the equipment is 
very expensive, its effectiveness is unproven and that, in any 
event, the temperature changes roughly even out between 
winter and summer. 
Typical is the critique given by the Missouri Petroleum 
Marketers and Convenience Store Association to the 
proposed federal statute. Its statesperson said, “Senator 
McCaskill’s bill while well-intentioned, is a solution in 
search of problem.” 
 The Association’s statement emphasized that consumers 
may be hurt in the long run because the cost of installing the 
expensive equipment will be passed on to them in the form 
of higher fuel prices. 

 Another forum for the dispute is the National 
Conference of Weights and Measures. In July 2007, it 
rejected by a close vote a resolution that would have allowed 
states to permit retailers to install and operate automatic 
temperature compensation equipment to compensate for 
pump temperature. The National Conference is presently 
reconsidering the issue. A coalition of trade associations 
called the “Partnership for Uniform Marketing Practices” 
(“P.U.M.P.”), of which SSDA is a member, raises some 
interesting arguments against precipate action requiring 
installation without careful study. 
 P.U.M.P. suggests that any product shrinkage occurring 
in cold weather may have no real competitive impact. 
Independent dealers will continue to compete aggressively 
against each other, with the result that consumers will be 
charged a competitive price, regardless of how the volume 
of product may be measured. 
 Even so, P.U.M.P. appears to agree that comprehensive 
scientific and economic studies should be undertaken to 
study the real impact, if any, of temperature change in the 
marketplace. Obviously, this issue will not go away quickly, 
at least not as long as the proposed class action suits 
continue. We will try to keep abreast of further 
developments in the courts, in the legislature and elsewhere 
that could impact the consumer or the independent dealer. 
 
 
DMV Record Retrieval 
DMV record retrieval is available to association members 
and affiliates at a cost of $12 per record.  Additionally, you 
may order DMV certified paper abstracts of driver’s license, 
vehicle registration, and vehicle title records for an 
additional fee of $2 per abstract. Please call 516-371-6201. 
 
 

Attention Inspection Stations 
 The association has received a flurry of 
requests for legal representation for 
violations of the DMV commissioner 
regulations known as "clean scanning."  
that is  when a vehicle other that the one to 
be inspected is substitute for the OBD-II 
part of the test.  We have no defense for 
these violations.  DMV has the ability to 
trace the OBD-II inspection to the vehicle 
used for the inspection. 
 If you cannot pass a vehicle for any 
reason, get help.  That help could come 
from DMV.  This violation almost always 
results in revocation.. 
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Memo For Immediate Release. 
 
To: New York State and Metro Area Garage and Collision Shop Owners 

Subject: Two New Exclusive Insurance Programs Exclusively for Top Shops. 

Date: April, 2014 

 

Loyd Keith Friedlander Partners, Limited, a long time leader in the Garage and 
Collision Shop industry announces the immediate availability of two BRAND NEW 
insurance programs backed by A rated carriers designed EXCLUSIVELY for industry 
leading shops in the vehicle collision and repair space. 

 

These programs provide all coverages necessary for garages and collision shops which 
adhere to the highest professional standards and have established reputations for 
excellence in both craftsmanship and loss experience. 

 

Our programs contemplate many exposures not typically available from many carriers 
including: Fleet and truck repair, Air Bag replacement, Dealer and Transporter plates 
(Including Dealer Open Lot Cover if wanted) and Tow exposures so long as this is not 
the primary business. 

 

Our experienced field representatives will be happy to visit your shop to determine 
whether you are qualified for these programs and will provide a no obligation quote. 

 

These programs are NOT AVAILABLE anywhere else. 

 

To obtain immediate and knowledgeable service from one of our reps, please contact 
Cristina Yuen at (800) 474-5553 extension 202 



 
 
 
 
 
 

SUFFOLK COUNTY 
INSPECTION STATION 

 
EQUIPMENT FOR SALE 

 
CALL THE ASSOCIATION 

FOR MORE INFORMATION 
516-371-6201 





 

 
 



GASOLINE & AUTOMOTIVE SERVICE DEALERS ASS’N, LTD. 
 

SERVING THE INDUSTRY FOR OVER 70 YEARS 
 
 

372 Doughty Boulevard  •  Inwood, NY 11096  •  (516) 371-6201  •  Fax: (516) 371-1579 
 

 
 
OFFICERS 
 
Chairman of the Board 

JORDAN WEINE 
 
President 

FRED BORDOFF 
 
First Vice-President 

CARMIE ELMORE 
 
Second Vice-President 

PHIL MENNA 
 
Third Vice-President 

LARRY YADER 
 
Treasurer 

DAVE THOMPSON 
 
Secretary 

AVI MORDEKOVICH 
 
 
BOARD OF DIRECTORS 
 
JOHN DEMEO 
ASH GAIED 
STEVE GLAZER 
WALTER KASTELL 
STEVE KESHTGAR 
NEIL MACDONALD 
ANTON PARISI 
JOHN PARISI 
PAUL RUBENFELD 
AVI STEIN 
MICHAEL VERARDI 
DAN YAROM 
 
 

 
 

 
N A P A    PROGRAM 

FREE MONEY 
Name of Your Business: 
 
Business Address Street: 
 
City: 
 

State: Zip: 

Phone: 
 

Fax: E-Mail: 

Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 
 

State: Zip: 

Phone: 
 

Fax: 

 
Additional NAPA Dealer(s) you do business with: 

Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 
 

State: Zip: 

Phone: 
 

Fax: 

Name of NAPA Dealer: 
 
NAPA Street Address: 
 
City: 
 

State: Zip: 

Phone: 
 

Fax: 

 
FAX this form to:  518 452-1955 

RALPH BOMBARDIERE 
Executive Director 

 
KENNETH GELLER, ESQ. 

General Counsel 
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